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Holiday Pedestrian Safety Campaign
• Purpose:  behavior change

• Focus: downtown Seattle 

• Audience: drivers and 
pedestrians

• Background:

• Knowledge Attitude 
Behavior (KAB) survey

• Existing framework 

• Rainier and Aurora Traffic 
Safety Corridor programs



2009 KAB survey results

• Downtown has high number of collisions, lots of pedestrians 
and high level of engineering

• Safety responsibility of pedestrians and drivers

• Message needs to speak to entire general public

• When driving downtown, you are a driver. When step out of 
your car, you become a pedestrian



2009 campaign evaluation results

Conducted September 2010

Merchant results

• About 30 percent remembered campaign and felt message 
was clear

• Preferred promotional products: posters, postcards, 
bookmarks, umbrellas and bags



2009 campaign evaluation results

Intercept results

• 40 percent remembered campaign, but only 17 percent felt 
message was clear



2009 campaign evaluation results

Online results

• 24 percent remembered campaign, 81 percent felt message was 
clear

• Preferred promotional tools: social media, more police, bus ads



Spreading the word

• Posters distributed to 98 businesses

• Interior ads displayed in 44 buses

• Exterior ads displayed on 22 buses



Making pedestrians more visible

Placed umbrellas at: 

– Westlake Center

– Downtown Seattle 
Association Carousel

– Pacific Place

– Arundel Books



Safety message reaches thousands

• Planned flash mob using umbrellas

• Created Public Service Announcement (PSA)

Public Service Announcement- 34,430 hits Top Viral Videos at Bing.com – 500,000 hits



Getting Figgy with it!

• Drafted three pedestrian safety 
carols

• Performed on New Day NW

• Sang at Figgy Pudding Carol 
Singing Competition

Media

Total story count: 17

Total calculated ad equivalency: $34,325

Total calculated publicity value: $102,975



“Don’t Block the Box”
Police distributed 994 educational fliers between 7AM and 

5:30PM from December 30, 2010 to January 19, 2011



Next steps

• Move forward with data and information analysis

• Continue campaign, but alter it to reflect data and other input


